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Fall Product Contact Information

Service Unit Fall Product Program Manager
Name Phone Email
Service Unit Fall Product Delivery Contact
Name Phone Email
Service Unit Fall Product Rewards Contact
Name Phone Email

/ The Girl Scout Law \

/ The Girl Scout Promisex

On my honor, I will try:
To serve God* and my country,
To help people at all times,

And to live by the Girl Scout
Law.

*Girl Scouts makes no attempt to define or interpret

the word “God” in the Girl Scout Promise. We look to
individual members to establish for themselves the

nature of their spiritual beliefs. When making the Girl

Scout Promise, individuals may substitute wording
Qropriate to their own spiritual beliefs for the Wy
“God.”

/

Our Mission

Girl Scouting builds girls of courage,
confidence, and character, who make the

world a better place.

\_

\

J

I will do my best to be
honest and fair,
friendly and helpful,
considerate and caring,
courageous and strong, and
responsible for what I say and do,
and to
respect myself and others,
respect authority,
use resources wisely,

make the world a better place,
and

!)e a sister to every Girl Scout./




Empower your troop to embrace Brave. Fierce. Fun! during the
Fall Product Program

Our girls are lifelong dreamers and learners. Today, they have the world at their fingertips and no goal
is too big. When Girl Scouts come together and participate in the Fall Product Program, they:
¢ Build lifelong skills in entrepreneurship, community connection, and planning
e Fund community service projects, life changing travel experiences, and unique group activities
o Learn the value of teamwork, accountability, and uplifting others

As Girl Scouts grow older, their goals grow bigger and their skills grow sharper. GSCWM partners
with two vendors, Ashdon Farms and M2 Media, to provide girls with the best products all
throughout their entrepreneurship journey.

Ashdon Farms has been a partner with GSCWM since 1996. They are dedicated to providing quality
nuts, snacks mixes and candy, along with exceptional direct service, to the customers we support.

M2 Media has been a partner with GSCWM since 2020. M2 continues to grow their offered items
beginning with just magazines and now offering Magazines, Tervis tumblers, Bark Box, Personalized
Stationary items, and new for 2025, Candles.

Who Can Participate and What Qualifies as Participation?
o Allregistered Girl Scouts, including Girl Scout Daisies, are welcome to participate in the Fall
Product Program!
e Girls who are not in a troop can also participate! Their parent/guardian will need to fill out the
link Fall Product Program Juliette Sign Up or email prodprograms@gscwm.org for the link.
Participation in Fall Product Program means that girls complete all of the following:
v' Beregistered for the current Girl Scout membership Year
v" Send 25 unique emails through the M2 system
v Sell 1 online Magazine or More item (this includes magazines, tumblers, bark box etc.)
v Sell 5 nut and candy items (either online or from the nut order card)

Money Handling

Don’t Forget! To ensure quick and safe handling of funds, deposit the money into the TROOP account as
soon as possible after receiving it from the parent/guardian. Girls/parents are strongly encouraged to not
accept personal checks except from the most trusted sources. For all products, customers pay up front
for their items when they are ordering them. This allows for faster delivery of the items to the service
units and also eliminates collections. The best part is that this allows the troops to receive their troop
proceeds earlier in the program year.

Girl Scouts of Central and Western Massachusetts
Product Program Department
301 Kelly Way, Holyoke, MA 01040
413-584-2602/508-365-0115 * info@gscwm.org * Www.gscwm.org
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Troop Proceeds

Troop Proceeds

Without
2025 With Rewards Rewards
Retail 14% 16%
Military Donation - Can of Nuts $7.00 0.98 112
Dill Pickle Peanuts $7.00 0.98 1.12
Fruit Slices $7.00 0.98 1.12
Peanut Butter Bears $8.00 112 1.28
Dark Chocolate Mint Penguins $8.00 1.12 1.28
Dulce De Leche Owls $8.00 1.12 1.28
Dark Chocolate Caramel Caps $9.00 1.26 1.44
Deluxe Pecan Clusters $9.00 1.26 1.44
Nut & Caramel Trail Mix $9.00 1.26 1.44
Dark Chocolate Peppermint
Pretzels $9.00 1.26 1.44
English Butter Toffee $9.00 1.26 1.44
Peanut Butter Trail Mix $9.00 1.26 1.44
Cherry Almond Cluster $9.00 1.26 1.44
Hot Cajun Crunch $9.00 1.26 1.44
Whole Cashews $10.00 1.40 160
Holiday Tin
(milk choc covered pretzels) $12.00 1.68 1.92
Girl Scout Make New Friends Tin
(mint treasures) $12.00 1.68 1.92
14% of sub
Online Magazine Subscriptions Varies price 16% of sub price
14% of item 16% of item
Online Nut and Candy Items Varies price price
14% of item 16% of item
Online Tumblers Varies price price
14% of item 16% of item
Online Bark Box Varies price price
14% of item 16% of item
Online Candles Varies price price




Project Care and Share!

Troops Supporting Troops

All nuts purchased through the Project Care and Share (PCS) program are donated to the
local military men and women in our area through the USO and Barnes Air National Guard.

In addition to the standard proceeds earned, these donated items will count toward Fall
Product Program patches and rewards. Rewards will be automatically calculated in the M2
Media system when the girl’s order card orders are entered into the M2 Media system by the
Troop Fall Product Program Manager. Online orders are automatically uploaded to the M2
Media system.

Great! So, how does it work?

Project Care and Share purchases can be made using the paper nut/candy order form or
online. Girls can ask customers to support them by purchasing the Project Care & Share $7.00
cans of nuts to be donated. Girls will note the customer’s purchase on the order card under
the “Military Nut Donation” column and collect money when the order is placed. They can also
purchase the donation online during the order card portion of the sale.

At the end of the order card sale portion of the Fall Product Program, girls will turn in
their order card and payment to the Troop Fall Product Program Manager, who will enter the
PCS items in the M2 Media system along with the other nut/candy items and online donation
orders.

PCS items will not be delivered to the Service Unit Fall Product Program Manager with
the troop’s other products. Girl Scouts of Central and Western Massachusetts will deliver the
items directly to the USO and Barnes Air National Guard.

share




Girl Reward Plans

Reward Plan A- With Girl Rewards
Troop earns 14% on all Online and Card orders

5+ Magazine, Bark Box, or Brave. Fierce. Fun! Patch

Tumbler
20+ Nut/Candy Items Bear Patch
25+ Emails through M2
Media Online 2025 Patch
5+ PCS Donation Item Care to Share Patch

$150+ in combined sales Charm Bracelet & Bear

Charm
$250+ in combined sales Bandana
Small Plush
$350+ in combined sales &
Goal Getter Patch

$500+ in combined sales Theme T-Shirt

$650+ in combined sales | 20T Jour;al& Glitter
en
Large Plush
$750+ in combined sales &
Super Seller Patch

$900+ in combined sales | Mini Canvas Travel Bag

$1200+ in combined sales Tent and Sleeping Bag

Combo

NOTE: Junior, Cadette, Senior, and Ambassador troops
can choose to opt out of receiving rewards. To do so the
Reward Opt-Out form must be submitted by Oct 10 to
GSCWM by email.

@'l Scout Cookie Crossover Personalized Pat&

- Create your avatar in the
Your Name Here M2 system
- Send 25+ emails during
the Fall Product Program

FALL & COOKIES
‘2%-'2%

- Sell 200+ packages of
cookies during the 2025-
2026 Girl Scout Cookie
Program

Vi
- -
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/

Reward Plan B- Without Girl Rewards
Troop earns 16% on all Online and Card orders

5+ Magazine, Bark Brave. Fierce. Fun! Patch
Box, or Tumbler
20+ Nut/Candy Items Bear Patch
25+ Emails through
M2 Media Online 2025 Patch
5+ PCS Donation Item Care to Share Patch
$350+ in combined GCoal Getter Patch
sales
$750+ in combined Super Seller Patch
sales

Troop Earning for 2025

If you achieve $400+ PGA for girls selling
in your troop....
You earn an extra $0.06 per box during
the Cookie Sale!

If you achieve $500 PGA for girls selling
in your troop...
You earn an additional 2% of troop

proceeds for Fall Product!
(PGA = Per Girl Average)

Qualifications to earn your Personalized

Patch
$300+ Total $ales & Girl Level Patch
25 Emails
Troop Leader Level
$1000+ Total Sales Patch
Troops & SUFPP Manager
Girl Participation Level Patch

Your Name Here

!‘t:a@

Your Name Here

»@\_ﬂ_

S

BRAVE. FIERCE FUN!

BRAVE FIERBE FUN! *

Background options for patch



~
Bandana
$250+ in combined sales Goal Getter Patch & Small Plush
\BACEUNI $350+ in combined sales

Charm Bracelet & Bear Charm

] (9008
X REWARD
ITEMS

Mini Canvas Travel Bag
Dimensions: 10.25x4.75x 0.05”
$750+ in combined sales

Theme T-Shirt
$500+ in combined sales

Tent & Sleeping Bag Combo
$1200+ in combined sales

20+ nut

Super Seller Patch & Large Plush
$750+ in combined sales

BFF Journal & Glitter Pen
$650+ in combined sales

25+ emails sent

CE. FUN!
e

.| 5+ M2 online items (mags,
tumblers, bark box and candles)




NEW for 2025!
Additional Troop and Girl Proceed Opportunities!

1. NEW! Troop total sales will now earn a credit that can be used towards Girl Scout
membership or in the council store. Troops who earn...

$2,500-$2,999 in troop sales earn $100 credit
$3,000-3,499 in troop sales earn $125 credit
3,500-3,999 in troop sales earn $150 credit
$4,000+ in troop sales earn $200 credit

Juniors and higher - The troop members (girls) decide how the credits are used. They
can be used to assist with memberships or to help pay for supplies at the council store.
Daisy and Brownie - The troop leadership team, as a team, decides how the credits are
used. They can be used to assist with memberships or to help pay for supplies at the
council store.

2. NEW! Fall Product and Cookie Crossover Membership incentive:

All three items below must be achieved in order to earn an individual Girl Scout
membership for the next membership year.

Be registered for the current Girl Scout membership year

FPP - Sell $350+ in combined sales (nut/candies and magazines items) and send out 25
unique emails

Cookie Season - Sell 300 packages of cookies




Online Program Girls and Families

Because online safety is important, girls should access the Online Program only under the supervision of
their parent/guardian, and the girl and adult should sign the GSUSA Online Safety Pledge before logging
on. Troop Fall Product Program Managers should provide families with a paper copy of this form, or
have them visit http://www.girlscouts.org/en/help/help/internet-safety-pledge.html to download and
print it from the GSUSA site.

Internet Safety Pledge

Girl Scout Internet Safety Pledge* for All Girl Scouts
% I will not give out personal information such as my address, telephone number(s),
parents’ or guardians' work address/telephone number(s), and the name and location of
my school without the permission of my parent or guardian.

‘&' T will tell an adult right away if I come across or receive any information that makes me
feel uncomfortable.

‘& 1 will always follow the rules of Internet sites, including those rules that are based on
age of use, parental approval and knowledge, and public laws.

‘&' [ will never agree to get together with someone I "meet" online without first checking
with my parents or guardians. If my parents or guardians agree to a meeting, I will
arrange it in a public place and bring a parent or guardian along.

‘&' [ will never send a person my picture or anything else without first checking with my
parent or guardian.

‘&' [ will talk with my parent or guardian so that we can set up rules for going online. We
will decide on the time of day that I can be online, the length of time that I can be online,
and appropriate areas for me to visit. I will not access other areas or break these rules
without their permission.

‘&' [ will follow all of the Girl Scout Terms and Conditions related to Digital Cookie, as well
as all internet safety guidelines related to all other Girl Scout product sales.

‘& [ will practice online etiquette (good manners) at all times when online by:

- not spamming others,
- not bullying or tolerating bullying (and will always tell a trusted adult if this is
a problem);
- and not using bad language.
% I will be guided by the Girl Scout Promise and Law in all that I do online.

Signed,

Girl Name Date
Parent or Guardian Date



http://www.girlscouts.org/en/help/help/internet-safety-pledge.html
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How to Access the M2 Media Platform

Service Unit Fall Product Managers:
Council staff will upload all Service Unit Fall Product Managers into the M2 Media Platform by
September 5, 2025. You will have access to the site from that date forward.

Once you are uploaded into the system you should receive an email from the email address:
email@mail.gsnutsandmags.com

Please make sure to do a few things to guarantee prompt delivery of the email:
% Check to make sure we have the correct email on file for you.
% Add the email address listed above to your safe senders list.
% Check Spam and Clutter folders for the email.

girl Scouts. Media (;ruu')

Thank You

Dear Michelle
It's time for the Fall product sale and an exciting year ahead for

Girl Scouts! For the Fall sale this year, we have a website where
you can communicate with the girls / parents in your troop, monitor
results, and build an avatar to be included in a troop photo. Your
username will be the email address shown below. Please click
here to create your password.

Username:

Once your password is created, click here o access the site or go
to hitps://www.girlscoutmagazines.com/ad

The sale will run from 09/19/2014 at 12:00 AM to 11/25/201
11:59 PM. Please encourage all of the giris in your troop to
participate. If you have any questions, please contact your
unit leader or the council. Thank you for all that you do for ¢
Scouts!

gitscout®  (D)in B S

Girl Scouts of Central & Western Massachusetts

TN DAL W WaIIUI S D WS @1 WUEat

Example of the email you will receive

If you have had access to the M2 Media Platform

. e ammidan
from previous years you can also go to:

www.gsnutsandmags.com/gscwm

You can use the same email and password as last
year.
If you know your email and forgot your password,
use the “Forgot your password?” link.



mailto:email@mail.gsnutsandmags.com
http://www.gsnutsandmags.com/gscwm
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Troop Fall Product Managers/Leaders:

All Troop Fall Product Managers/Leaders will be added into the M2 Media Platform starting
September 6, 2025 by the Service Unit Fall Product Manager. You will have access to the site as
soon as you are added.

Once you are uploaded into the system you will receive an email from the email address:

email@mail.gsnutsandmags.com

Please make sure to do a few things to guarantee prompt delivery of the email.
% Check to make sure we have the correct email on file for you.
% Add the email address listed above to your safe senders list.
% Check Spam and Clutter folders for the email.

Media Group

girl scouts

Thank You

Dear Michelle

It's time for the Fall product sale and an exciting year ahead for
Girl Scouts! For the Fall sale this year, we have a website where
you can communicate with the girls / parents in your troop, monitor
results, and build an avatar to be included in a troop photo. Your
username will be the email address shown below. Please click
here to create your password.

Username:

Once your password is created

to https://www.girlscoutmagazines

The sale will run from 09/19/2014 at 12:00 AM to 11/25/201
11:59 PM. Please encourage all of the girls in your troop to
participate. If you have any questions, please contact your
unit leader or the council. Thank you for all that you do for ¢
Scouts!

Girl Scouts of California's Central Coast

giriscous® ()i R T

Girl Scouts of Central & Western Massachusetts

Example of the email you will receive.

Girls and Parents/Adults

- g g
If you have had access to the M2 Media Platform s

from previous years you can also go to:

www.gsnutsandmags.comz gscwim

You can use the same email and password as last
year.
If you know your email and forgot your password,
use “ Forgot your password?” link.

)
nd family to visit your personalized site



mailto:email@mail.gsnutsandmags.com
http://www.gsnutsandmags.com/gscwm
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Service Unit Fall Product Managers Checklist:

% Make sure all the correct troops are showing for your Service Unit.

% Email prodprograms@gscwme.org with the following information if needed:
- SU name or number
- Troop #
- Addition or Removal

%' Add all the email addresses into the system for the Troop Fall Product Manager and/or

the Troop Leader.
- If they have not been in the system before, then an email will go to them.
- If they have been in the system before, the email might not send. They can
then use their previous email and password.

%' Girls will be uploaded by council staff. They are uploaded with the parent/guardian email
address that we have in our membership database. Please make sure to encourage the
Troop Fall Product Managers/Troop Leaders check in their Parent/Adult Email Campaign
section to ensure we have the correct email on file.

% Check with Troop Fall Product Managers/Troop Leaders to see who needs girls added or
removed.

o Compile the following information below from all your troops and email
prodprograms@gscwm.org:
- Troop #
- Girl’s First and Last name
- Parent/guardian First and Last name and current email information
- Addition/Removal/or Correction (incorrect name spelling or email etc.)
% Train your Troop Fall Product Managers/Leaders.
%' If more materials are needed or Spanish versions are needed please email
prodprograms@gscwme.org with the following:
- Service Unit Name/Number
- Item needed
- Total quantity needed

Troop Fall Product Managers/Leaders Checklist:

% Make sure all the correct girls are showing for your Troop.

% Email your Service Unit Fall Product Manager with the following information if needed:
- Troop #
- Girl’s First and Last name
- Parent/guardian First and Last name and current email information
- Addition/Removal/or Correction (incorrect name spelling or email etc.)

%' Once in the system you will want to select B Parent/Adult Email Campaign
- You will see the Parent/Guardian’s First and Last Name and Email. Please

check to make sure we have the correct information listed.

- If corrections or changes need to be done see above.

& Select to queue their emails for the Welcome Email Campaign.

(M)

‘&' Girls will be uploaded by council staff. They are uploaded with the parent/guardian email
address that we have in our membership database. If you are in the system and see girl’s
names that need some sort of corrections follow the directions above. Please know that


mailto:prodprograms@gscwm.org
mailto:prodprograms@gscwm.org
mailto:prodprograms@gscwm.org
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we pull the list to upload at the end of August so if the girl registered around that time,
then it might mean she will still need to be added.

% If more materials are needed or Spanish versions are needed please email your Service
Unit Fall Product Manager with the following:
- Item needed
- Total quantity needed
% Schedule a parent meeting with your troop parents and the girls. Go over all the
highlights and important dates of the Program and make sure everyone is registered
and has all Fall Product paper work filled out.

% Collect signed permission slips from the girls and retain until January 2025 (you may
recycle them after that). Only currently registered Girl Scouts with signed permission
slips may sell.

% Distribute and review the Order Card and sales materials with the girls and parents.
» Fill in names and deadlines.
» Review the Order Card - product, price, troop income and rewards.
» Order Card Sale dates are Sept 19 - Oct 19. Online Sales dates are Sept 19 - Nov 23.
= Note that telephone calls and e-mails also produce successful sales.
= Payment is collected at the time the order is taken for all items. When going
door-to-door make sure to accurately fill out addresses so no one is forgotten.

Discuss the Troop Proceeds/Girl Reward Plans with girls and parents and decide which
plan best meets the needs of your troop if you are a Junior Level Troop and above.
Only one plan can be selected for the troop as a whole.

Materials are given to ALL parents since participation in the program is a
GIRL/PARENT decision, not a troop leader decision.

BRAVE.
FIERCE.

FUN!



Girl Scouts Fall Product Headquarters

Use your M2 Media dashboard to keep track of all things Fall Product
Program. Track your sales, personalize your patch, and build your business!

Encourage Your Girl
Scouts to:

BUILD THEIR AVATAR

giel scout L \| Medi

Update Izzy's Avatar

Build Your Avatar

« Top »
4 Bottom »
« Socks »
« Shoes »
« Accessories »
Add Your Avatar's Voice
e e Cur e revrts
2 e o s fde et Ty P oo Vol b el e b e

& Update Girl Scout Details
B Add another Girl Scout L

Naomi's Campaign

Manage Paper
Orders

Fun Stuff

O Q

Porsonalized
Patch

ails
(View & Send)

Parent or Guardian's Information

ol o

Share My Site Your Girl
Scout(s)

14

girl L o Mz) Mest

SET A GOAL

Izzy's Dashboard

$900 of $350 goal ‘

Fun Stuff
n o
Pyrsansbleed Patch Leey’s Avetae :;::u Physleal Kewanls
Parent or Adult's Information
<) L)
Share My Slie Vowr Girl Sceut(s)  Add Anel her Update Profile
Parthcipant

01/01/13 to 02/01
nigue code: XYH-435678H What is this?

Duration:

B A

he's Sules
eports

s Avatar P |
ards

Jane's Jane'
Avatar Aw

Addd Another
Participant

INCLUDE VIDEO

> Upload Photo
> Upload a Video!
> Choose Reward Options!

Level Status
Progress

roare  Miver  Gold "

Promote Patch
Emails Sent

Personalized Patch
Sales

Adelitional requirements

x Earn the promote patch

Learn more about the
Personalized Patch

Top Sellers in Your Troop

2

Naomi A.

Nabhyu

Update Profile




Toolkit for the
Business Savvy Girl
Scout

15

PRINTABLE BUSINESS CARDS

Help Me Reach My Goal!

gsnutsandmags.com/mag
o Goto gsnutsandmags.com/nut

© enter [ svetvasa

Q See my goal and personal
message.

This Sale Ends 10/29/2019 For Friends and Family Onl

B o
£ helpme
| -

ey

please helP AT reach her goal
for Girl S

Hi Uncle Mike! Please chc:rl.:e
fink above to support me
my troop

SHARE MY SITE
w/social media &
texting

\/

Add Contacts

To contact additional
Import your contacts or add email

al friends and family to help you reach yous

yahoo/mail G fign in with Google

Or Add Emails Individually

Benefits of using the M2 Media Online Program
1. - Girls receive a special online patch for sending 25 or more emails to potential customers. Online sales help girls to earn

reward items.
2. - Troops receive proceeds on all orders placed online.

3. - Customers receive their items more quickly when they order online versus using the paper order form.
4. - The online store offers the greatest selection; some nut/candy items and magazine titles are only available online.
5.-Girls can ask customers who live out-of-state to support their sale as the items will be shipped.

6.-IT’S QUICK AND EASY!
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IMPORTANT DATES AND INFORMATION

Sept. 19- Oct. 19: Girl Scouts Take Order Card Orders!
0 ORDER CARD NUT & CANDY ITEMS: Payment is collected for nut and candy items at the
time the orders are taken. Give the payments to the Troop Leader as soon as you turn in your
order card.

Sept. 19- Nov. 23: Girl Scouts Take Online Orders!

O ONLINE MAGAZINE SUBSCRIPTIONS/BARKBOX/TERVIS TUMBLERS: Customers pay
online with credit/debit cards and products are shipped to customer.

O ONLINE NUT STORE: Customers pay online with credit/debit cards and products are
shipped to customer.

O GIRL DELIVERY: Customers can pay online and request girl delivery for the items that
are on the order card only. Girl delivery is only available during the order card portion of
the program and ends October 19.

October 19 or before:

Troops collect Girl Order Cards and payment. Check each one for accuracy. Contact each girl
who did not turn in an order card. Don’t assume that she does not have an order.

Troops are not be able to order extra product unless it is paid for at the time of ordering.
Refunds are not be possible.

Enter each girl’s order card order online in the M2 Media system. The M2 Media system will
automatically have the online orders brought over to each girl that sold. M2 Media will
automatically calculate the rewards each girl has earned except for the levels in which there are
areward choice or size needed. For those levels, you will need to select one item in order to
proceed.

October 23: Troop Deposits all Payments into TROOP Account

Girls are strongly discouraged from accepting personal checks except from trusted
sources. If checks are accepted they should be made payable to the parent or the troop.
Troops are responsible for any and all returned check fees that occur in their troop
accounts.

If your troop qualified for and will be opting out of rewards, the Opt Out form must be sent to
GSCWM by October 10 via email prodprograms@gscwm.org make sure to keep a copy for your
records in case it is not received and needs to be resent.

November 4: Deadline for Troops to notify council of insufficient funds for ACH

Troops consult the Nuts/Candy & Mags Report in M2 Media for the “Total Amount Due to
Council” and ensure that at least that amount is available in the TROOP bank account.

If the “Total Amount Due to Council” amount will not be available in the TROOP account for the
ACH withdrawal by November 7, contact the Finance Dept. at 508-365-0115. The orders that
have not been paid for will not be ordered.

November 7: ACH Withdrawal from TROOP accounts for all Order Card Orders


mailto:prodprograms@gscwm.org
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November 11-12: Product Distribution to Service Unit

When the product has been delivered to your Service Unit please make sure that someone is at
the location to receive the product and that they are counting the items that are delivered. Only
sign for the delivery after you have counted the items. Please note any discrepancies in the
count.

Troops will be contacted by the Service Unit Fall Product Program Manager when and where to
pick up their items that have been delivered after these dates. Please give our volunteers time to
sort and divide the items.

Count all products carefully at the time of pickup and only sign for what you receive.

Keep a copy of signed receipt.
Designate a time and place for families to pick up orders. Insist they count the products before

initialing the order card and signing the receipt.
They are accountable for all items for which they sign.

Encourage girls to deliver items promptly. Some customers may have ordered items for holiday
gifts.

November 23: Online Store Closes at 11:59 PM

December 2: ACH Deposit into Troop accounts for any proceeds from online
orders

Month of December: Rewards Delivered to Service Units

Fall Product Troop Online Zoom Trainings September 3-18
These trainings will be held to help our Service Unit Level Fall Product Program Managers.

You will need to attend the Service Unit trainings when possible. If you are unable to attend or

would like additional training then please sign up for a time slot. You can sign up by clicking

the link Troop Fall Product Sign Up Form and fill in the requested information. You will need
to register by the deadlines below. No late registrations will be accepted. Confirmations will be
sent out the day prior to the online training with the log-in information. Please sign up for only

the session you will be attending. Do not sign up for multiple days and times.

Date of Training| Time |Registration Deadline |Date of Training | Time | Registration Deadline
Wed 9/3/25 1pm-3pm 8/29/2025 Sun 9/14/25 7pm-Qpim 9/11/2025
Wed 9/3/25 6pm-8pm 8/29/2025 Mon 9/15/25 10am-12pm 0/12/2025
Thurs 9/4/25 11am-1pm 9/2/2025 Mon 9/15/25 1pm-3pm 9/12/2025
Thurs 9/4/25 Jpm-5pim 9/2/2025 Mon 9/15/25 6pm-8pm 9/12/2025
Sun 9/7/25 6pm-8pm 0/4/2025 Tues 9/16/25 10am-12piny 0/12/2025
Mon ¢/8/25 12pm-2pm 9/5/2025 Tues 9/16/25 1pm-3pm 9/12/2025
Mon 9/8/25 4pm-6pm 9/5/2025 Tues 9/16/25 6pm-8pm 0/12/2025
Tues 9/9/25 10am-12pm 9/5/2025 Wed g/17/25 10am-12pm 9/15/2025
Tues 9/0/25 1pm-3pm 0/5/2025 Wed 9/17/25 1pm-3pm 0/15/2025
Tues g/9/25 Tpm-gpim 9/5/2025 Wed 9/17/25 6pm-8pm 9/15/2025
Wed 9/10/25 1pm-3pm 0/8/2025 Thurs 9/18/25 joam-12pm| 0/16/2025
Wed 9/10/25 6pm-8pm 0/8/2025 Thurs 9/18/25 1pm-3pm 0/16/2025
Thurs 9/11/25 | 12pm-2pm 9/9/2025 Thurs 9/18/25 | 6pm-8pm 9/16/2025
Thurs g9/11/25 4pm-6pm 9/9/2025



https://docs.google.com/forms/d/e/1FAIpQLSd0RRU75miJfYHcbguNczMMeAO9NacEYZRdyfDti-pzyQsEWw/viewform?vc=0&c=0&w=1&flr=0
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Receipt Book Instructions

Troops must use receipt books to track product and money transactions.
Each troop will receive at least two books
(More books are available if needed depending on troop size.)

Receipts:
e create a clear paper record of the transfer of product and/or money between troop and
parent

e are helpful when there is a troop inventory discrepancy

Instructions for use:

e Areceipt is completed each time product or money is transferred from the troop to a
parent. It is very important that the receipt be legible and that there are two signatures
- the Troop Fall Product Program Manager and the Parent/Guardian.

e Each time money is turned in to the troop, a receipt needs to be completed indicating
how much money was turned in and what, if any, balance remains. Again, the receipt
should be legible with two signatures present.

e If possible, pre-write the receipts for each girl prior to delivery day to ensure that the
information is correct and neat.

e One copy of the receipt stays with the troop; one copy goes to the parent. We suggest
you keep the white copy and give the yellow to the parent.

Central & Westem Mass Money andior Product Receipt
{Important Be Sure to Show Troop Numier on All Recelpts)
Troop # Service Unit
Girl's Name Date
MNo. of Cases | Mo. of Pieces Product Name Money

Chemy Almond Clusters
MNut & Caramel Trail Mix
Hot Cajun Crunch

Dill Fickle Flavored Peanuts %
Fruit Slices {Amount Due}
Peanut Butter Bears

Dark Chocolate Mint Penguins
Culce de Leche Owis

Dark Chocolate Caramel Caps with Sea Salt $
Deluxe Pecan Clusters (Amount Paid)
English Butter Toffes

Peanut Butter Trail Mix

Dark Chocolate Peppermint Pretzels - Holiday Bag
Whole Cashews with Sea Salt

Chocolate Covered Pretzels - Holiday Tin {Balance)
Mint Treasures - Gird Scout Tin

4+— Total

Received By Troop #

Received From Troop #

acknowledge that my Gid Scout has permission to participate in the
Fall Product Program and | am financially responsible for the product received

Thank you for volunteering for this key position!

It is through the dedication of committed Fall Product Program
volunteers like you that girls have great Girl Scout experiences and
build valuable skills such as goal setting and responsible money
management that will serve them all their lives.
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ACH (Automated Clearing House) Payments
Troop Instructions

Why ACH?
There are many reasons why using this method of payment makes sense for Girl Scout troops.

« Troops no longer have to locate a specific bank, possibly having to travel out of their way to
make traditional deposits to the council account.
Troops no longer have to be concerned with numbered deposit tickets issued by the council.
Troops no longer have to enter tedious deposit transactions into the M2 Media Platform.

Troops will no longer have to wait up to 8 weeks for refunds of overpayment funds.

7
0.0

e

A

R/
0.0

How much money will the ACH withdrawal take out of our TROOP account?

The council will only withdraw the amount that M2 Media indicates as “the amount owed to council”.
M2 Media calculates this amount based on the data entered into the system by the troop as well as
online sales automatically uploaded.

When will the ACH transaction occur?
November 7, 2025

What happens if there is not enough money in the TROOP account to cover the balance due to
the council?
Troops have until NOVEMBER 4 to notify the council that there will not be sufficient funds to cover
the balance due. If the troop does not notify the council and the ACH transaction proceeds for an
amount greater than the account balance, the troop account will incur an insufficient funds fee from
their banking institution.

Please note that your product ordered will be placed on hold until all payment has been received

by GSCWM.

How does it work?

1. The ACH Form is now part of Annual Report of Troop Funds and ACH Authorization and must
have been submitted no later than June 15, 2024. If your troop did not submit the form in June,
please do so ASAP in order to facilitate the transaction in a timely manner. This form gives the
council permission to accept the ACH payment from the TROOP account. The form should have
been sent to:

GSCWM Finance Department, 115 Century Drive, Worcester, MA 01606

2. Girls are encouraged to not accept personal checks from customers. If checks are accepted,
they should be made payable to the parent or the troop.

3. All proceeds from the Fall Product Sale should be deposited into the TROOP bank account no
later than OCTOBER 23, 2025.

4. The ACH transaction will automatically be made on November 7, 2025. The troops will not
need to do anything further to facilitate the transaction.

5. The council will post the troop’s payment to M2 Media after the successful transaction is
completed.

What about personal checks?

It is strongly recommended that personal checks not be accepted for payment for Fall Product items
except from the most trusted sources. If checks are received, they should be made payable either to
the parent who is receiving the check or to the troop.

What if the checks bounce in the troop account?

Using the Returned Check Report, which can be found on our website, the troop can report a returned
or bounced check to the council. GSCWM will make all reasonable attempts, on behalf of the troop, to
assist the troop in collecting the funds.



e Girl Scouts of Central and Western Massachusetts, Inc.
gs 413-584-2602 * gscwm.org ® info@gscwm.org

Annual Report of Troop Funds and ACH Authorization
R Tr Fun

This report fulfills Girl Scouts of Central and Western Massachusetts’ obligation as a legal corporation to account for public funds and to
prowvide information required by Girl Scouts of the USA. Thank you for accepting your responsibility to submit this information. Send one copry
to the Finance Department at the Worcester Leadership Center (115 Century Drive, Worcester MA. 01606) by June 15% . Retain a copy for your
records.

Troop #: Service Unit:

Program Level: O Daisy 2 Brownie O Junior O Cadette 0 Senior Oambassador  # of Girls
Leader's Mamme: Phone:

Address: City: State: Zip:
Email:

Automatic Clearing House (ACH) Authorization

Three signers of unrelated, currently registared, Girl Scout adults are required to be on the account. One of the three signers is a member of the
senice team. Two signatures are reguired for every withdrawal and written check. ATM/debit cards may be (at least 2 signers must have online
acocess to the account). |fwe ghve GSCWM the authority to initiate bank withdrawals and deposits to the troop bank account below. |fwe
understand that it is the troop’s responsibility to notify GSCWM if funds will not be available on the specified date, and that accept
responsibility for any fees assessed for insufficient should we failed to provide timely notice to GSCWM.

Status of Account (circle one): Cnew Dongaing (no changes) Ocheck Signers Changed Cclesed
Bank Mame and Branch Address:

Account Narme: Girl Scouts of Central and Western Massachusetts, Inc.-Troop# __
Transit ABA (Routing Number): Account Number:

List the narmes of all authorized signers. Check the circle next to the person who receives the bank statements.

COJPrint Name
OPrint Name
CJPrint Name

Signature
Signature required of a signer who does NOT receive the statements.

Our bank account is a (checkone): O Checking Account O Savings Account

If using a checking account, please attach voided check here.
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